
                     

                                                                                                                

SOCIAL MEDIA MANAGER  
 
Creative England and the Creative Industries Federation joined forces in 2020 and are now part of the 
Creative UK group. We are the network for the Creative Industries, and we know that connection changes 
everything. Our overarching mission is to leverage the economic, social and cultural value of the UK’s creative 
economy to build prosperity and bring communities together. We are committed to building a team that 
represents a variety of backgrounds, perspectives, and talents. 

 

Reporting into the Brand & Content Manager, the Social Media Manager will lead the development and 
implementation of the social media strategy, ensuring alignment with the overall brand and comms 
strategies.  
 
You should have a genuine and active interest in social media channels and a passion for utilising a variety of 
social platforms to find new and creative ways to supercharge our profile and reach. If you are diligent in 
approach, comfortable with multi-tasking, rolling their sleeves up and driving delivery of high impact social 
media campaigns then we want to hear from you! 
 
LOCATION: UK wide (offices available in MediaCityUK Manchester, Bristol, London) 
CONTRACT: 1-year fixed term full time renewable  
SALARY: £25,000 starting salary + benefits  
TO APPLY: Email CV and cover letter* to jobs@creativeengland.co.uk  by midday on 7th June 2021. Selection interviews 
will take place by VC w/c 14th June 2021.  

 
KEY RESPONSIBILITIES  
Leading on social media strategy, working closely with the wider Brand and Communications teams, ensuring 
it is in line with business objectives 
 
Writing impactful, accessible social media copy that drives awareness of our company activity, positioning 
our brand and building momentum amongst our audience groups, whilst driving channel growth  
 
Curating our social media channels, working with our Head of Communications to ensure a strong, consistent 
brand tone of voice  
 
Developing fresh and creative approaches to curating social media content, utilising new and existing tools 

 
Manage the execution and on-going optimization of campaign and channel activity on social media, 
regularly reporting to key stakeholders 

Monitor performance of the company’s social media channels on a day-to-day basis and report to our Brand 
& Content Manager and other key stakeholders as required 

 
Production of digital assets (images, gifs, video) that can be used across social media platforms, using relevant 
audio/video hardware, social platform tools and relevant multimedia software 

 



                     

                                                                                                                

Setting up and optimising company pages within each platform to increase the visibility of the company’s 
social content 
 
Working alongside the Brand & Content Manager to develop the aesthetic for our social media channels. 
 
Acting as a brand guardian for the creative aesthetic of all social channels 

Remaining abreast of industry trends, digital developments, news and policy activity and feed in new thinking 

 
Lead on responding to wider business social media requests where required 

 
Creating and scheduling social media content for core brand channels to be posted at optimal times 
 
Exploring the potential value of social media sites that are not yet in our repertoire 

Providing general support as required that may include: 
- Cover for other members of the team when absent 
- Playing a key role in big corporate moments and events 
- Dedicated support to the Head of Brand and Digital Marketing Manager where needed 

 
This job description is not intended to be either prescriptive or exhaustive; it is issued as a framework to outline the main areas of responsibility at 

the time of writing 

Experience, Knowledge and Skills: 

• Demonstrable experience working in a similar role which included social media platform 
management. 

• Strong knowledge of analytics tools - an ability to analyse data to better understand and monitor 
performance. 

• Design skills  

• Excellent copy writing ability, with experience writing succinct, impactful copy at pace. 

• A strong editorial eye – ensuring a strong, consistent brand voice 

• Ability to prioritise under pressure, multi-task and successfully juggle various social media channels. 

Personal Qualities: 

• Knowledgeable – knowledge of the creative industries, social media platforms, marketing strategies 
and analytic tools   

• Skilled communicator – ability to communicate effectively, forge strong relationships with our key 
stakeholders and influence senior internal and external stakeholders. 

• Positive, hard-working and enthusiastic – outgoing, confident and keen to contribute to a 
productive team environment at a very fast and demanding pace. 

• Skilled problem solver – finding creative ways to get things done and looking for ways to improve. 

• Flexible – an ability to adapt to constantly developing circumstances and challenges  

• Keen attention to detail and accuracy- producing reports, statistical data and curating social posts 

• Committed to equality and diversity 
 

The Creative UK group promote cultural diversity and equal opportunities for all 


