
 
CREATIVE UK GROUP 

Head of Festival & Sponsorship 

INTRODUCTION  

The Creative England and Creative Industries Federation have united to form the Creative UK Group. 
We work to connect, support, champion and invest in the UK’s world-leading creative industries.  

Creative Coalition is the largest festival of its kind in the UK bringing together over 10,000 creative 
leaders and practitioners across 3 days to reimagine, redefine, and reignite their collective future. This 
is the most exciting opportunity for a creative events expert to spearhead our annual flagship event, 
its sponsorship and engagement strategy.  

Our Head of Festival & Sponsorship will be values driven and highly commercial.  A born collaborator, 
skilled editor and a savvy leader who does not shy away from engaging with a diverse group of 
stakeholders and prospective sponsors.  

Bringing expertise and enthusiasm to this unique and creative role, you will strive to build an engaging 
programme and secure sponsorship from corporates, SMEs and wider partners to sustain and expand 
the delivery of an impactful festival programme.  

THE ROLE 

To curate, produce and raise sponsorship for our flagship festival. There is a core brand team to work 
alongside who will lead on the overall branding and collateral, alongside a wider team to support on 
logistics, content curation and delivery.  

This role has the potential to grow for the right candidate whilst we continue to evolve as Creative UK 
Group and build on our events and sponsorship strategy. The main elements of the role during its first 
6 months shall be:  

• Secure significant sponsorship from commercial and corporate partners. Oversee the budget 
and ensure it meets profit targets. 

• Liaise with senior stakeholders to secure keynote speakers, performers, and partners. 
• Provide editorial direction for the festival programme, curating over 60 sessions, and 

producing headline and thought-provoking sessions with headline talent. 
• Engage, manage internal and external session producers 
• Manage the logistics of the hybrid three-day event, including the live-streaming programme 

and in person networking programme. Including location logistics and catering needs. 
• Oversee marketing and comms strategies with our Head of Brand to ensure the festival 

grows on the 2020 success 
• To make sure that every attendee feels welcome, and that the content is inclusive and 

accessible to all. We want to attract creatives from all corners of the UK. 
• To lead on commissioning the visual and digital recording of the event 
• To evaluate each festival event feeding into strategy for 2023 onwards  

This role will have scope to grow beyond the festival to become a lead for Creative UK group events, 
strategy and to provide oversight of membership engagement. This will include:  



 
• Leading strategy for CUK group events with Marketing Managers and programme teams as 

delivery agents  
• Leading strategy of member engagement and overseeing member engagement content, 

guiding the Marketing Manager and Development & Partnerships team 
• Line management of a Marketing Manager and Events Officer 

This description is not intended to be either prescriptive or exhaustive; it is issued as a framework to  outline the main areas of 
responsibility at the time of writing 

CONTEXT  

In 2021/22 we’ll be: 

ü Convening, connecting and celebrating our vast and diverse network, working with venues 
across the country to showcase performances, innovation and talent from every nation and 
region. 

ü Delivering a packed crosscutting online conference and addressing the most important 
questions facing our creative network.  

ü Using the latest in virtual event technology to stream the entire programme to our audience, 
not only across the UK, but as we saw in 2020, globally.  

Here at the Creative UK Group we believe that collective and creative entrepreneurialism can drive 
environmental preservation, social equity and economic viability, but that shaping that journey needs 
to involve us all. So, our aim is to deliver a festival that puts people’s voices at the heart of the 
conversation and paves the way for our shared future.  

CREATIVE COALITION FESTIVAL 

Delivered from iconic venues across the country, we’ll be bringing audiences together, in person and 
online, to convene, connect and celebrate the UK’s creative industries. 

Discussing, debating and putting plans in place for a collective, sustainable future built around our 
three core values: PEOPLE, PLACE, PLANET 

Welcome to Creative Coalition Festival 2021/22. The tone for the 3 days which our Head of Festival & 
Sponsorship will have full permission to curate and develop!  

DAY ONE – Reimagine - On our first full day of programming, our line-up of inspirational speakers and 
performers will set the tone and help us Reimagine the possibilities of a collective, creative future. 

DAY TWO – Redefine - We know the boundaries have changed, and can feel like we’re operating on 
shifting sands. So on Day Two we will ask, How can we Redefine our sector; with our People, our Places 
and our Planet at the centre?  

DAY THREE – Reignite - Our final festival day is all about refuelling and Reigniting our creative passion. 
With a schedule packed with performances, experiences and opportunities to empower new talent, 
make creative dreams reality, and bring to life our unique, innovative ideas. 

We want the conference to reach as widely as possible, recording our event to serve as a resource and 
inspiration for future years and partners.   

 
 



 
THE PACKAGE 

• FTE salary of £50,000+ per annum, 25 days holiday plus public holidays pro rata’d for contract 
term 

• This will be a minimum 6-month engagement with significant scope to grow and join us longer 
term subject to performance and company planning 

• Commission bonus incentive will be based on sponsorship targets to be discussed during the 
selection process  

• The appointee will receive additional benefits to be discussed with shortlisted candidates. 
• There will be an option to discuss flexible working with shortlisted talent  
• UK WIDE base, we currently have offices in Bristol, Greater Manchester or London although 

flexible options considered for the right candidate.   
• The opportunity to be involved with a unique organisation that is highly regarded within the 

UK creative industries and beyond 
• Working with influential leaders, partners, creatives and developing knowledge and contacts 

across diversity, inclusion, sustainability and UK government policy  
 
TO APPLY:  
Please submit your CV and a cover letter and/or short 3 minute video summarising why you are suited 
to this role. This should include at least 3 examples of previous work relevant to the role.  
Please also supply 2 references. We will only follow these up if you are appointed. 

Applications should be emailed to recruitment@creativeindustriesfederation.com by 30th August 
2021 – only electronic copies are required. Successful applicants will be informed if they have been 
shortlisted by 26th August. Successful applicants will be invited to an interview w/c 31st August. This 
will be via Teams. 

TIMELINE  
• Advertise 4th August 2021 
• Application deadline 30th August 2021  
• Shortlisting by 2nd September 2021 
• Interviews w/c 6th August 2021 
• Contract start: immediate start preferred, no later than October 2021  
• Contract term: Min 6 month fixed term renewable subject to performance and company 

planning  
 
 

Diversity Changes Everything: We value difference and celebrate the creativity that it brings.  
We are committed to improving diversity and inclusion across our organisation and industry by championing a variety of 

backgrounds, perspectives, identities and talents.  
 


